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【About us】 

Hakuto Shobo is celebrated for its technical books in frontier areas 
of research related to management studies and accountancy. It 
also publishes textbooks for university classes. 

 

• Our superior network of researchers enables us to find promising research 

fields and authors, and to publish highly acclaimed and academically valued 

literature in management studies and accountancy, which has brought us a 

variety of prestigious awards. This has won us loyal readership among 

researchers, business consultants, business persons who are highly interested 

in management studies and accountancy. In addition, we have focused on 

publishing literature about intellectual properties and CSR in recent years, and 

are now also respected publishers in these fields. 

• Our range of published material is not only restricted to purely academic 

publications. We also publish textbooks for both introductory and advanced 

university courses, and every year a large number of our books are adopted in 

management studies and accountancy courses. Thus, we also contribute to the 

spread of knowledge in the tertiary education sector.  

【Characteristics of studies of business administration in Japan】 

• While Japanese business administration studies have been strongly influenced 

by U.S. research, they have also focused on issues pertinent to the Japanese 

context, and this has contributed towards developing uniquely  Japanese 

business administration studies.  

• For example, the manufacturing process involving subtle coordination between 

sections and individual staff members, established as behavior unique to 

Japanese organizations, contributed to the record growth of the Japanese 

industries, such as electric and automobile industries, from 1950s to 1980s.  

• In addition, Japanese business administration researchers have also been 

studying managerial environment in a number of Asian countries due to the 

need for globalization and also researching innovation and sophisticated 

hospitality in service management while industries being upgrading.  
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Innovation Drivers 
Core Strategies To Lead IoT Trend 

UJIIE, Yutaka 

9784561226796 

21.0 x 13.6 cm 

320pp 

Jun 2016 

¥3000 

 

It is necessary to create eco system that enables universities and venture 

businesses that create technological seeds and big corporates that are capable of 

realizing huge society needs to utilize each strength. 

The author of the book is involved in consulting activities in  Silicon Valley 

where innovation crossing borders are taking place or Tokyo and various areas 

in Asia.While taking advantage of artisan-like inclination toward technology 

that is common in Japanese companies, it shows strategies to develop business 

through building the eco system. 

This book is valuable because it discusses concrete approaches toward realizing 

open innovation through companies and organizationstowork together while 

taking the stances of various actors fromuniversitiesto large corporations. 
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Strategies for Intellectual 
Properties in China  
The current state of innovation and practices in intellectual properties 

YAMADA Yuki, 

9784561256779 

21 x 14.8 cm 

224pp 

May 2016 

¥2800 

 

By copying the technologies of developed countries, China has been creating 

products that are well received in the gigantic market at low costs while 

optimizing products for the industrial structure and the market, both unique to 

China.  

The author, whose area of expertise is in practices regarding Chinese 

intellectual properties, introduces various actual examples such as Lenovo, a PC 

manufacturer, and Xiaomi, a smart phone manufacturer, while describing 

activities led by the government aimed at the enhancement of unique Chinese 

innovation through introducing foreign capital and speeding up the 

establishment of modular-assembling-style  industrial structure.  

In addition, the book also discusses the latest knowledge property practices 

corresponding to it and proposes effective platform strategies, while introducing 

the rapidly developing intellectual property system unique to China. It is useful 

for planning knowledge property strategies in China.  
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The Base Building of 
Manufacturing in China  
Development Mechanisms of the Metal Mold Industry 

Li Ruisue, Amano Tomofumi, Kim Yongdo, 

Yukimoto Seiki 

9784561266495 

21.0 x 14.8 cm 

304pp 

Mar 2015 

¥3500 

 

This book, through extensive fieldwork focusing on the metal molding industry 

in various areas of China, such as Dalian city, Shanghai and Suzhou region, 

Ningbo and Taizhou region, and Guangdong Province, illustrates the process of 

development in an industry where growth and limitation interlock. At the same 

time, the book takes regional diverseness into account. 

The metal mold industry is the foundation of other manufacturing in China, and 

an understanding of this industry may assist an understanding of the Chinese 

economy. The book also provides beneficial insights for Japanese industries that 

are faced with competition with Chinese manufacturing industries in emerging 

markets. 
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Theory of Distribution Industry 
in China 
Traces of Upgrading and its Mechanism  

Li Ruisue  

9784561652083 

21.0cm x 14.8cm 

218pp 

Jan.2014 

¥2,800 

"If one takes control of distribution in China, they will succeed in business in 

China." The text discusses  the latest trends in the Chinese distribution industry. 

Part 1 features an overview of the upgraded distribution industry in China. Part 

2 focuses on transportation by road, sea, and rail respectively . Part 3 introduces 

the current state of the Chinese distribution industry.  
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Dynamism of Distribution in 
China 

Compiled by Watanabe Tatsuro & the 

Distribution Economics Institute of Japan 

9784561662013 

21.0cm x 14.8cm 

218pp 

Apr.2013 

¥3,500 

The text focuses on the giant Chinese market,  clarifying unique trade practices, 

and strategies of both manufacturing and retail companies funded by domestic 

capital, Japanese capital, or foreign capital . In addition, the text predicts the 

future trends of market players through its research into consumer behavior in 

Shanghai.  
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Global Development of 
Environmental Management 
A mechanism to transfer and spread advanced 
technologies and practices to overseas businesses 
and the supply chain  

KANEHARA Tatuo, MURAKAMI Kazuma 

9784561266716 

21.0 x 14.8 cm 

256pp 

Dec.2015 

¥3,200 

It has been becoming important to tackle global environmental issues. In such 

situations, global companies are very effective players in transferring and 

spreading advanced technologies and practices among developing countries or 

smaller businesses.  

The authors explain the framework of environmental management transferring 

and spreading to their overseas sites or supply chains through research on 

subsidiaries of Japanese global companies in Vietnam and Thailand based on 

Resource–Based View Theory and Organizational Capability Theory. They also 

present policy implications that can enhance international transfers of 

environmental management.  

This book, though it is a professional study, is also recommended for 

environmental or CSR personnel of global companies and was awarded an 

Academic Contribution Award from the Sustainable Management Forum of 

Japan in 2016. 
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Innovation Systems of China 
and Vietnam 2nd Edition 
Strategies for Creating Innovation Through 
Industrial Clusters  

Saisho Tetsuro 

9784561256373 

21.0cm x 14.8cm 

328pp 

May 2014 

¥3,300 

The text discusses the dynamic economic development in China and Vietnam, 

both countries with a one-party rule. Development has been achieved through 

the utilization of  advanced  industry cluster strategies, business alliances, and 

industry-academia-government collaboration in various areas within the 

individual countries. The text also discusses the innovation systems in place in 

China and Vietnam.  
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Matching Business Changes to 
Corporate Strategies 
Change in corporate boundaries brought by an 
information society 

Saisho Tetsuro 

9784561226734 

21.0cm x 14.8cm 

248pp 

Mar 2016 

¥3,0 

00 

The author has been performing studies aimed at grasping an information 

society with advanced utilization of ICT (Information Communication 

Technology) through business and system perspectives. He describes matching 

business, a typical example of ICT utilization, classifying it into six types to 

discuss each type’s theoretical and empirical characteristics. 

 

A matching business is a business that profits from referral charges, through 

connecting sellers and buyers or leasers and renters that are not able to meet 

otherwise. Crowd funding, which has recently often been introduced in media, 

is an example.  

 

Books specifically discussing matching businesses are very rare. This book will 

be useful for not only researchers but also those starting up such business.  
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Taiwanese Electronics 
Manufacturing Industry 
Organizational Characteristics of the Taiwanese High-tech Industry: Pointers 
for the direction of the Japanese industry 

Written and Edited by Osanai Atsushi & 

 Kanki Naoto  

9784561266211 

21.0 x 14.8cm 

298pp 

May 2014 

¥4,500 

Commencing with modern Taiwanese history, this book discusses the 

characteristics of the Taiwanese electronics industry, which is supported by 

industrial policies including preferential tax incentives. It also clarifies factors 

which, through effective cooperation between Japanese and Taiwanese 

companies, lead to the success of the LCD panel industry. It also discusses the 

factors that lead to failure of the Taiwanese PDP industry. In addition, the 

impact of the trade and investment rules encapsulated in the 2010 “Cross-strait 

Economic Cooperation Framework Agreement” on Japanese and Taiwanese 

companies are explored.  

The book is a collection of discussions written by researchers interested in the 

Taiwanese electronics industry, and is of value from both academic and 

historical perspectives. 
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The Migration of Engineers 
The New Norm in Globalization 

FUJIWARA Ayano 

9784561266686 

21.0 x 14.8 cm 

224p 

¥3,500 

Japanese companies, especially in the electronics industry, have been restructuring 

their organizations by reducing the number of personnel through voluntary or 

early retirement incentives. Many engineers who left those companies were hired 

by companies in East Asia, mainly South Korea, China and Taiwan. As a result, 

this contributes to improving those countries’ technological strength and to 

undermining the bases of the Japanese electronics industry.  

This book discusses the results of empirical studies about the staff necessary for 

catching up in technology and how employees hired mid-career with skills can 

contribute. It also discusses how companies should prepare and organize to 

receive such personnel, starting with revealing the moves of those engineers that 

transferred from Japanese companies to East Asian companies through performing 

patent database analysis.  

In addition to covering the perspective of preventing technological leakage, 

readers will get valuable knowledge about how companies create innovation in 

overseas sites and establish a research–and-development environment to utilize 

workers who use different languages.  
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Innovation in Logistics and Marketing 
in China and Southeast Asia 
Market and Competition Originating in “Internal Globalization”  

Written and Edited by Watanabe Tatsuro 

9784561662136 

21 x 14.8 cm 

168pp 

Mar. 2015 

¥2300 

China is still a very attractive market despite high political risks. The rapidly 

growing markets in Southeast Asian countries are also very attractive, even 

though they are segmentalized by income, cultures, and religions. This 

publication comprises a collection of papers that discuss the progress of 

innovation in logistics and marketing, the changes in logistics systems and 

government regulations. It clarifies the actual situation of various markets, and 

practices of companies in China and Southeast Asia. 
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Strategies For Innovative Travel 
Transforming context through regional design and life design 

Supervised by the Association of Design 

Strategies for Zone Industries and Zone Brands 

Edited and Written by Harada Tamotsu, Itakura 

Hiroaki, and Katoh Fumiaki 

9784561762058 

21 x 14.8 cm 

282pp 

¥3600 

 

Though it has become increasingly necessary for Japan to become a country 

that is open to the travel industry, the country’s conventional businesses cannot 

satisfy the various needs of travelers. 

This book discusses the need to change a business model that has been based on 

“tourism” into one based on “travelism,” a model that supports tourist stays in 

various regions and takes the diverse needs of individuals into consideration. It 

also makes suggestions for what regional and travel-related businesses should 

do to work towards this goal. 
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From “Blighted Areas” to 
“Cultural Attractions”  
The transformation of Minority Neighborhoods in San Francisco Authentic 
and Genuine Place 

Bi-Matsui Taotao 

9784561762065 

21 x 14.8 cm 

224pp 

May 2015 

¥2750 

Changes in tourism, from standardized tours to various services suiting 

individual tastes, are accelerating. 

San Francisco used to mainly focus on city development planning of benefit to 

large capital investment, for example broad-scale development, construction of 

highway networks and attracting conventions. This tended to include measures 

that suppressed various minority groups. However, in alignment with the latest 

tourism trends, the principal pillar of city development focus in recent years has 

shifted to neighborhoods where minority groups reside and gather.   

This book, while reviewing the transformation of tourism policies in San 

Francisco also carefully depicts the history of the fight of the four unique 

neighborhoods to be accepted, and presents suggestions for sightseeing and 

urban development. Recommended to people interested in the subcultures 

which are thriving in San Francisco.  

 

The text received the prize in the Incentive Awards for Japan Society of 

Marketing and Distribution. 
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Documentary: The Toyota way 
of product development  
Records Related to the Strategy, Development and Achievement of Toyota’s 
Chief Engineer System 

Adachi Eiji  

9784561520894 

18.8 x 12.8cm 

280pp 

Sep.2014 

¥1,852 

A non-fiction account based on the memoirs of engineers, who achieved the 

seemingly impossible target of capturing a 50% of share of the Japanese small 

luxury car market in the shadow of the oil crisis.  

In an effort to increase their market share of small luxury cars, an area in which 

Toyota did not have a strong presence at the time, engineers worked on the 

Mark II model change (the car was also called Cressida in overseas markets)  in 

the mid-seventies. The book vividly illustrates the product development process 

through actual episodes, experienced only by those who participated in the 

project: from decisions regarding basic specifications, such as design, 

suspension, and interior, to how engineers solved problems related to costs, 

weight restrictions and so on leading to the creation of a best-selling car while 

also listening to the voices in the market. 

TOYOTA DNA is transmitted through both the elaborate production  and 

marketing process based on its globally well-known chief engineer system.  
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Global Strategy of the Toyota 
Way of sales activities  
 

Tsukada Osamu  

9784561225928 

18.8 x 12.8cm 

224pp 

Sep.2012 

¥2,381 

Toyota, through active global development, has mechanisms in place which 

enables the company to disseminate its philosophy and value system. These 

thus take root throughout the world. The text clarifies the mechanism of how 

members of staff  develop this  value system through kizuki(being aware), and 

practice in daily business operation. Compared to kaizen (improvement activity), 

this mechanism is not  widely known outside Toyota. The text is a practical 

study guide book written for companies aiming to develop globally.  
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Management Studies on 
Washroom Cleaning 
Research utilizing the  ‘Strategy as Practice’ Approach 

Omori Shin 

9784561265689 

21.0cm x 14.8cm 

220pp 

 Aug.2011 

¥2,800 

Many companies in Japan adopt and practice 5S, a methodology of organizing a 

workplace leading to improvement of job processes, as organizational policy. 

The meaning and functions of 5S have been highly regarded in Japan for a long 

time. The text focuses on washroom cleaning, and clarifies its meaning in terms 

of management studies and practices using the empirical and theoretical 

approach. It is the world's first text on the "Managerial Theory of Washroom 

Cleaning."  
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Little Known Logistics Frameworks 
Knowledge of distribution that supports our lives and the economy 

Kuze Hirohito and Okamura Mari 

9784561712039 

18.6 x 12.8 cm 

184pp 

Apr. 2015 

¥1800 

Logistics is a process that leads from procurement and production of goods and 

materials to consumption. It is also the “science of making arrangements,” 

which supports the smooth operation/flow of day-to-day life and work. 

Themed around the concepts of arrangement, storage, living and eco in 

Japanese logistics operations, this book describes processes such as catching, 

exhibiting and breeding whalesharks in aquariums, and urban development that 

reduces the burden on the environment through improved logistics efficiency, 

achieved by adopting shared transportation within buildings.  

Additional sections explain the theories of logistics in an easy-to-understand 

way. It is the perfect book for introducing readers to the “the science of 

arrangement.” 
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Stories of the history of logistics 
in Japan 

Kuze Hirohito 

9784561712114 

18.6 x 12.8 cm 

224pp 

Apr. 2016 

¥1852 

Logistics, though not conspicuous, are invaluable in our daily life and industry, 

supporting us behind the scenes. The author, a leading researcher in logistics, 

asserts there are many examples of logistics being the key factors  in the 

formation of cities and historical trends.  

This book probes historical events deeply related to logistics from the Edo era, 

when the Japanese logistics system was established, up to the present, such as 

the formation of Edo towns, the development of highways and sea lanes and 

how they affected the distribution of local specialty products, the history of the 

development of railways, and also predicts   the future of logistics in Japan.  

This book is recommended for those who like modern Japanese history and as a 

relaxed introductory book to logistics, along with “Little Known Logistics 

Frameworks (Minnanoshiranai logistics no shikumi)”.  
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Strategies for after-market 
business 
Komatsu's Business Solution Prevents Commodification  

Supervised by Kurashige Mitsuhiro & Hirano 

Makoto 

Written and edited by Osanai Atsushi & 

Sakakibara Kiyonori  

9784561225782 

18.8cm x 12.8cm 

208pp 

Jan.2012 

¥1,895 

Why is Komatsu, a construction machinery manufacturer, achieving remarkable 

results among many Japanese manufactures suffering from recession? The text 

analyzes after-sale service business or  "after market”,  focusing  on the 

Komatsu case.  
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Strategies of Manufacturing  in 
Modern Japan 
Innovation of Creative Corporations  

Written by Tsuchiya Yasuo, Hara Yoritoshi & 

Takemura Masaaki 

9784561265771 

21.0cm x 14.8cm 

260pp 

Oct.2011 

¥2,800 

There are some noteworthy small or medium-sized  “innovative companies” 

who have been able to sustain their business performance even during the 

recession. The text discusses in detail how  large corporations, using the 

strategies and methods  utilized by small and medium innovative companies, 

can develop the innovative power to create new business opportunities. 

 

The text received second prize in the Incentive Awards for studying small and 

medium companies in the management field. 
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Changes in strategic alliances 
and market creation 
Organic alliances in the organic EL sector 

Ozeki Tamane 

9784561266358 

21.0 x 14.8cm 

128pp 

Mar.2014 

¥2,750 

Taking organic electroluminescence (organic EL) as an example, this book 

outlines practical steps of how university-company and business-business 

alliances can overcome changes in the external environment leading to the 

creation of new markets and formation of new industries. The publication is 

suitable for high-level researchers and also for practitioners involved in the 

commercialization of advanced technologies or those planning a new business.  
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Marketing in the Information 
Society 
Consumer Behavior and Data Usage in Logistics 

Written and Edited by Iwao Eiichiro 

9784561266389 

21.0 x 14.8cm 

128pp 

Mar.2014 

¥2,000 

Among the widespread use of the Internet and furthermore smartphones, 

technology for collecting and analyzing data is advancing, resulting in an 

environment where large amounts of data can be analyzed instantaneously.  

This book summarizes some results of “Research on marketing mix in the 

information society”, a study conducted by a research team from the Institute of 

Commerce at Senshu University, a university regarded as one of Japan’ s oldest 

universities. Six cases related to information utilization, drawing on examples 

from the areas of consumer behavior, retail business and logistics, are presented 

in academic prose.  
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Research on Corporate 
Innovation 
Renaissance of the Textile Industry 

Yamaji Naoto 

9784561266341 

21.0 x 14.8cm 

482pp 

Mar.2014 

¥5,000 

This book examines maturity in the Japanese textile industry, which was the 

first industry to face the problem of maturity, and the process of revitalization 

and diversification of enterprises during the early years of the post WW2 period. 

Through the analysis of 16 major textile companies, the book offers various 

fresh suggestions such as “The opposition takes an important role in the 

reinvention process.” It discusses how to overcome dematurity, a phenomenon 

which is also a major challenge in other Japanese industries such as the 

electronics industry, and presents requirements for ultra-long-term corporate 

innovation.  
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Power of Field 
Methods for the Creation of Extra Power 

Supervised by the Knowledge Management 

Society of Japan, written and edited by Morita 

Matsutaro  

18.8cm x 12.8cm 

248pp 

May.2012 

¥2,381 

Seven scholars, all members of the Knowledge Management Society of Japan, 

explain the importance of field in management through reporting their own 

studies and experiences. The text describes a wide range of examples including 

Japanese traditional industry sites, the current situation of network media, and 

etc.  
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Qualitative Comparative Analysis 
Using Management Cases  
Searching for Cause and Effect Through Small Data 

Tamura Masanori 

9784561652144 

21 x 14.8 cm 

232pp 

 

¥2700 

Qualitative Comparative Analysis (QCA), developed in the west some ten years 

ago, is widely used for social science research. It has useful characteristics such 

as allowing researchers to understand the relationship between cause and effect 

with a small number of cases, using standard analysis procedures to support 

objective research, and the ability to be used even when the cause conditions or 

results are fuzzy.  

It is, therefore, an effective tool for research, especially in the managerial field.  

This book was compiled by the author of “Research Design,” which is a long-

selling and highly regarded textbook about how to properly plan research, and it 

introduces the basic mechanism and analysis procedures of QCA and describes 

how to use them in the research process.  

Readers can understand the contents without prior knowledge because the 

management cases are popular, and the mathematics in the book are limited to 

the kind studied in the first years of high school. This is a basic book that will 

benefit not just management studies, but various fields in the social sciences. 
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Research Design 
Basic Skills to Create Management Knowledge  

Tamura Masanori 

9784561264576 

21.0cm x 14.8cm 

208pp 

Dec.2006 

¥2,381 

This text discusses the basic approaches to research design required for 

empirical research. It  is aimed at people who wish to perform formal social 

research, including university students who need to write up research reports or 

corporate workers in charge of research.  
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The Japanese and CSR 
Play, flow experience and diversity 

Sendo Ayako 

9784561265139 

21.0 x 14.8cm 

408pp 

Mar.2014 

¥4,500  

Taking into account Japanese management style from the Edo period to present 

day Japan and based on play theories, flow (experiences) and diversity, this 

book analyses corporate social responsibility (CSR) through fresh perspectives. 

The author rediscovers CSR strategies that were once held by Japanese 

companies through intensive research and proposes a new relationship between 

individuals, as stakeholders, and companies.  
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The Venous Industry and 
Material Flow Cost Accounting  

Kimura Mami 

9784561461760 

21 x 14.8 cm 

248pp 

Feb. 2015 

¥3300 

Material flow cost accounting (MFCA) is a method of environmental 

management accounting that enables the revision of work processes and 

materials in terms of both economic and environmental impact by taking into 

account the quantity and monetary value of waste generated in production. 

This book introduces the origin and theory behind MFCA. By applying MFCA 

to companies involved in the automobile salvage business, it is revealed, both 

theoretically and empirically, that the venous industry supports resource 

recycling societies by contributing to the reduction of waste through reuse. 
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Contemporary Currency 

ISHIBASHI Sadao 

9784561961345 

21 x 14.8 cm 

224pp 

Jan. 2016 

¥3300 

In the capitalist economy, each product is connected through currency, and 

humankind can be connected globally by using currency. However, when the 

ties do not work properly, the future of humankind becomes uncertain.  

This book compiles a series of studies of modern currency and finance written  

by a researcher who has been involved in theoretical and empirical research. 

The first part clarifies the puzzles concerning the formation of currency and 

discusses credit  and the institutions which issue it. The second part discusses 

how the development of telecommunication technology influences currency and 

financial institutions. The third part discusses the disturbance of the 

international currency system caused by the global financial crisis in 2008 and 

tries to show how the system should work. 
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